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INNOVATION OF EXPERIENCE
MarTech Agency for Integrated Solution

Y2025 Credential

No. 383, 5th Floor, Bond Street Road, Bang Phut Subdistrict,
Pak Kret District, Nonthaburi 11120

Tel: +662 114 7427  | TAX ID: 0-1055-62071-09-5

hello



Solve your business pain-points with 
& Boost your goal 

achievement by 
with innovative consulting and execution services.

DATA-DRIVEN BUSINESS GROWTH
along end-to-end customer experience through creative strategy 
delivering measurable results, with partner’s mindset.

We think outside-in, 
and we do inside-out.

MarTech Agency
Exclusive Integrated Solutions

Reference Clients as Long-Term Partnership:

STRATEGY

GOAL

IDEA
OPTIMIZE

PLAN

TEAM
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OUR TEAM CAPABILITIES

MarTech
Consulting

Marketing
Communication
O2O Service

Marketing 
Technology
& Platform

GET STARTED WITH 💡 INSIGHT-DRIVEN
Discover the Essential Data for Client Briefs & Business Goals

(Pain Points, Demands, Transformation, Opportunities)

Strategy & 
Execution

Optimization
& Evaluation

Website & 
Mobile App

BI & Data 
Dashboard

Loyalty 
Platform

CXM
CDP & CRM
Automation

Creative
Content

Digital
Media

Ads

KOL & 
Digital PR

O2O PR 
Campaign

MONITOR & MEASURE
Goal Achievement Data-Driven

Quantitative & Qualitative

DATA-DRIVEN 
BUSINESS 
GROWTH
along end-to-end customer 
experience through creative 
strategy delivering measurable 
results, with partnership mindset.

MarTech Integrated Solutions
with innovative consulting with 

execution service at once.

ความสําเร็จของคุณ คือความสุขของเรา
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OUR PRACTICES

Insights-Driven 
Communication

Omni-Commerce
Automation

Creative

AW/VDO

Ads

ROAS

Lead

Buyer

Loyalty

CAC / CLV
AUTOMATED                        DASHBOARD

🚀 iEx Methodology to convince 
consumers to our territory

🚀 iEx Methodology to convert 
customer to owned platform

MASTER 
🔐 DATA
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OUR SUCCESS

iEx, the only one winner of the "Best in Data-Driven Solution" award from 
MarTech Integration Competition Y2024, out of 30 MarTech companies and 500 judges.

Best in Data-Driven Solution
• AI Integrated Experience
• Omni-Channel Communication
• Customer Data Monetization
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Goal: Increase Knowledge & Stakeholder Engagement
Communicate Sustainable Consumption and Production (SCP) to 41 Targeted Countries
Challenge: Maximize the Social Media to Multi-Countries with Different Local Communication Policy

4-Year Achievement: 50M People Reach | 600K Social Followers | 230K Website Visitors with 630K Content Views

HIGHLIGHT EU PEOPLE
AND DELEGATIONS
ENGAGED WITH US

17 | FACEBOOK PERFORMANCE

European Union
Delegation to Mongolia 

European Union
Delegation to Bangladesh

European Union Delegation
to Uzbekistan 

European Union
Delegation

to Kyrgyzstan 

European Union
Delegation to Sri Lanka

and the Maldives 

European Union
Delegation to
Kazakhstan 

European Union
Delegation to Cambodia

European Union
Delegation to Lao PDR 

European Union
Delegation to Thailand 

European Union
Delegation to India 

European Union
Delegation to Malaysia

European Union
Delegation to Vietnam

European Union
Delegation to Nepal

European Union
Delegation to Indonesia

HIGHLIGHT PEOPLE
AND ORGANISATIONS

ENGAGED WITH US

15 | FACEBOOK PERFORMANCE

People in Need
Cambodia

ACTED
Tajikistan

Caritas Czech
Republic in Mongolia

AVSF
Mongolia

Geres MongoliaGERES
Southeast Asia

Central Asia Regional
Economic Cooperation

(CAREC) 

Globle Green
Growth

Institute Cambodia

TERI - The Energy
and Resources

SWITCH Med The SwitchersWECOOP
Project

 Hivos
Southeast Asia

 Future Earth
SSCP KAN

Yayasan Plan
International

Indonesia

Asia Society for
Social Improvement

and Sustainable
Transformation

Kyrgyz Community
Based Tourism

Association

Prevent Plastics
Myanmar

Switch
Garment

Normative

HIGHLIGHT ORGANISATIONS AND
PEOPLE ENGAGED WITH US

adelphi IGES Interreg Europe  Plastics Impact SwitchMed

ABTO Bhutan Cover Mongolia Capacity4dev CSCP ArcTop Labs
Pvt Ltd

Badruddeen Naseem
Diplomat for Ministry

of Foreign Affairs

39 | TWITTER PERFORMANCE

Эрдэнийн ЛХАГВА
Activist

Human Rights
Activist, Author of

The Green Eyed Lama

Social Media
Activist, Columnist,

Blogger

Bruce Pannier
Correspondent

Tim Jenkins
Country Director

People in
Need Mongolia

Zartaj Gul Wazir
Minister of State for

Climate Change,
Government of Pakistan

Demberel Sambuu
Director of Economic

Research and Training at
Central Bank of Mongolia

Yumna Maumoon
Minister of Arts,

Culture and Heritage
Maldives

Jana Zilkova
Head of Mission,

Caritas Czech Republic
in Mongolia

HIGHLIGHT EU PEOPLE
AND DELEGATIONS
ENGAGED WITH US

41 | TWITTER PERFORMANCE

Ranieri Sabatucci
Ambassador of the
European Union to

Myanmar

Axelle Nicaise
European Union

Ambassador to Mongolia

Koen Doens
Managing Director
of EU Commission

EU in Malaysia EU in
Kazakhstan

EU in the
Maldives

EU in
Sri Lanka

Androulla Kaminara
Ambassador of the
European Union to
the Islamic Republic

of Pakistan

EU in Nepal EU in Uzbekistan EU in Thailand EU in Vietnam

EU Delegation
to Mongolia

EU in PakistanEU in IndiaEU in
Indonesia

Charlotte Adriaen
Ambassador of the
European Union to

Uzbekistan

Igor Driesmans
Ambassador of

the European Union
to ASEAN

Giuseppe Busini
Deputy Chief of

Mission, EU Delegation
to Thailand

Nona Deprez
Ambassador of the

European Union to Nepal

Chantal Marijnissen
Head of Unit 4

Environment, DG INTPA

Eduard Auer
Ambassador of the
European Union to

Kyrgyzstan
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Goal: Build CSR Community
Challenge: เพราะ “การปลกูปา่” ฟงัดเูป็นเรื่อง
ยาก ไกลตัว จงึทําใหเ้ข้าถึงคนหมูม่ากได้ยาก มคีน
รว่มกิจกรรมน้อย

Insights: ปัจจุบนั “การปลกูต้นไม”้ และ “Eco-
Friendly” กําลังเป็นเทรนด์กลุ่มคนรุน่ใหม่

Strategy: สรา้งให ้“การปลกูต้นไม”้ กลายเป็น 
“การแสดงตัวตน” บนโลก Online ผ่านกิจกรรม 
On-Ground ท่ีเข้ารว่มได้ง่าย

Tactic: เปิด Facebook เพื่อสรา้ง Voice & 
สรา้ง Website ให ้Friendly-Search & กระตุ้น
Action ด้วยกิจกรรม ผ่าน Mega & Micro KOL

7%
Engage

240
Positive
Voices/Month
(from 8 Voices)

376
Voices/Post

+89%
Positive
NET Sentiment

OCT2022-MAY2023



Page • 9© 2025 Innovation of Experience Co., Ltd. All rights reserved. 
Reproduction in whole or in part without the permission of the copyright holder is strictly prohibited. Page • 9© 2025 Innovation of Experience Co., Ltd. All rights reserved. 
Reproduction in whole or in part without the permission of the copyright holder is strictly prohibited. 

KPI Actual

People Reach 10M 14M

Total Engage - 1.7M

%ER (2.5% Last Year) 10% 11.7%

Comment+Share
AVG Per Post 50 76

NET Sentiment
Social Voice - +94%

AI ใครก็(ใช)้ได้
(JUL-DEC 2023)

SMART LIFE
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OUR SUCCESS CLIENTS

HIGHLIGHTS

Word of the Day Hashtag of the Day

1.เน้นทาํขนมสไตลญี์0ปุ่ น (The most delicious blueberry cheesecake since eaten The 
shop also tells me this menu is his best seller, many people like it, focus on making 
Japanese-style desserts, adding flavor from ingredients, using fresh blueberries to 
make jam and topping with fresh blueberries. Again The cheese and pie are also very 
tasty and sweet, less people who don't like dessert can eat them at Mika Pastries.)

2.รีวิวเซเว่น (Let's go try it. 'Matcha Latte Juice' 7-11 is a very fragrant and delicious 
green tea with just the right sweetness. It's not that sweet, this one, let the 3 pass. Not 
disappointed with this one.)

"Word of the Day" allows you to identify the most frequently used words on 
social media. (Not necessarily related to Nestlé)

"Hashtag of the Day" are popular hashtags on social media for specific day of 
the weeks. (Not necessarily related to Nestlé)

1.#รกัใครให้ดื0มดชัมิลล์ (Who loves to drink milk? Because drinking sour milk Providing 
the body with beneficial nutrients But sour milk is also to blame if the production 
process is not up to standard. Caused contamination from various pathogens and 
substances In addition, if not consumed within one day Should be kept in the 
refrigerator And should not drink sour milk as a staple food, it should be drunk as a 
supplement for good health.)

2.#อร่อยบอกต่อ (Break every law of protein Saw a lot of reviews Soy protein brand So 
interesting, let's try it. First of all, it smells great, tastes good, tastes new and doesn't 
bother you. Eat and fill your stomach. Anyone who loves exercise or the healthiest line 
must try it.)

NESTLÉ BRAND BYTE

1st 2nd 3rd

Like 15,481 | Share 18 | Comment 68

Archita Station Facebook page promotes the 
MINERE mineral water is the healthy drink for 
her in daily life as it’s made from 100% 
natural mineral water. The active cap is well-
designed to match her lifestyle.

READ MORE

Like 349 | Share 32 | Comment 6

Mhookangrang Facebook page promotes the 
NESVITA CEREAL mix with the new nice 
packaging design. It’s high fiber, calcium, 
vitamin C & E to boost up the immune 
system. No guilty feeling after having this 
cereal drink. 

READ MORE

Like 521 | Share 2 | Comment 8

Mintchyy Facebook page promotes the 
Nestle EXTREME Stawberry Choc Fudge 
Brownies Cone & Nestle Extreme Dark 
Chocolate Fudge Brownies Cone. Both are 
yummy with chewy brownies chunks mixed 
with ice cream. 25B each at 7-11. 

READ MORE

COMPETITORS BYTE

1st 2nd 3rd

Like 494 | Share 65 | Comment 188
Sale Here Facebook page promotes the new 
collection of Purra “Little Happiness 
Collection 2020” with the special promotion 
of “Get free Purra mineral water with a cute 
cheer up card”, when ordering the selected 
dishes from After you, Kin Hey, and Farm 
Design. Moreover, get a chance to win the 
cute promotional items from Purra when 
posting the photo on social media with Purra 
bottles & cards. 

READ MORE

Like 1,918 | Share 88 | Comment 23

Henmeereview Facebook page reviews and 
promotes the new UHT Ovaltine brown 
sugar-Nice aroma of brown sugar-like milk 
tea drink, and Ovaltine White Twist with a 
nice caramel aroma. 12B each at 7-11.

READ MORE

Like 89 | Share 24 | Comment 15

Sweetlists Facebook page promotes the new 
Wall’s Paddle Pop Yakoo 2-in-1 with Salak & 
Lime flavor. It gives a nice sour taste. 10B 
each at the convenience stores, and 12B at 
the Wall’s ice cream carts.   

READ MORE

GENERAL TREND BYTE

READ MORE READ MORE

Google is building its own town near its Silicon 
Valley headquarters in Mountain View, California, 
complete with parks, restaurants, and affordable 
housing. The new campus, called Middlefield 
Park, would span a 40-acre site and include 
public amenities like parks and sports fields, retail 
space, restaurants, and affordable housing. 
Google wants the town-like campus to be 
walkable and bikeable, with all the amenities and 
services within a 10-minute walk for residents.

These popsicles are made of polluted water --
including some vaguely identified chunks. They 
were created by 3 design students as part of their 
graduation project in Taiwan, to highlight the high 
level of pollution in their local water system. The 
water comes from 100 different polluted water 
sources in Taiwan, ranging from rivers to ports to 
ditches. Along with suspiciously colorful waters, 
the popsicles contain bugs, dirt, dead fish, 
cigarette butts, nets, oil, and plastic waste in 
various forms, such as wrappers, bottle caps, 
and miscellaneous packaging to show how dirty 
the water is.

READ MORE

Apple is going to launch the "floating" spherical 
Apple Marina Bay Sands store in Singapore on 
September 10, 2020, at the Marina Bay Sands 
complex. It’s Apple's first spherical shop and the 
first surrounded by water.

Presenter (83.8%):
สęวนใหญęม9จ9กกลุęมแฟนคลับเปĖก ผลิตโชค แชรĝภ9พกิจกรรม
ในวันท่ี 4 Aug 2020 โดยcaptionถึงเปĖก และแชรĝภ9พ 
billboard ต9มสถ9นท่ีตę9งๆ

Visual Live (12.7%):
สęวนใหญęม9จ9กก9ร capture ภ9พกิจกรรมโพสตĝลงบน 
Twitter พรĚอมกลę9วชื่นชมก9รจัดง9นวę9มีคว9มเปĠนมืออ9ชีพ 
และเปĠนประสบก9รณĝใหมęของก9รจัด Meeting

Product (7.7%):
สęวนใหญęม9จ9กก9รโพสตĝภ9พพรĚอมขĚอคว9มสนับสนุนน้ 9ดื่ม
เนสทĝเลęเพยีวไลฟĘเพร9ะเปĖก ผลิตโชค และโปรโมชั่น 2 ขวดใน
ร9ค9เพียง 10 บ9ทท่ี 7-11

Presenter, 
174,455, 83.8%

Visual Live, 
27,928, 12.7%

Product, 
16,980, 7.7%

Presenter Visual Live Product
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OVERVIEW MESSAGE (MAGGI) 1 SEP – 7 OCT 2019

1.85M

6.4K Engagements
Nestlé Pure Life TH โพสตĝแนะน 9 
เปĖก ผลิตโชค พรีเซ็นเตอรĝคนใหมę 
ของเนสทĝเลę เพียวไลฟĘ

1.4K Engagements
Pangrumsp โพสตĝภ9พเปĖก ผลิตโชค
บนป้9ย Billboard พรĚอมติด #เนสทĝเลę
เพียวไลฟĘxPeckPalit
#เปĖกผลิตโชค #PeckPalitchoke

11K Engagements
BTSmagic__ โพสตĝแนะน 9น้ 9ดื่มตร9
สิงหĝแบบขวดแกĚวรสช9ติอรęอยกวę9
ขวดพล9สติก พรĚอม #ทีมไมęแดกน้ 9
สิงหĝ

8.2K Engagements
Crystal Drinking Water โพสตĝ
กิจกรรม “3 ค 9แรกที่เห็น ใน 3 วิ 
ขอใหĚเปĠนจริง!!!!	 โดยไมęไดĚแจกของ
ร9งวัลแตęมีคนเขĚ9ม9เลęนเยอะม9ก

สะอ9ด ดื่มแลĚวสดชืน่
กิจกรรมสะสมลติรยุęงย9ก อย9กใหĚมกี9รสแกน

บ9รĝโคĚดแทนก9รกรอกรหสั รสช9ตเิหมอืนน้ 9บ9ด9ล
ดื่ม Nestle Pure Life เพร9ะเปĖก ผลิตโชค

We were a part of regional successful for Nestle Customer Engagement. As of now, we also support 
Nestle Activation team to establish O2O technology for Sampling Dashboard and build the O2O 
Application for Corporate Activation Technology. Moreover, we provide the Exclusive Training to Nestle 
Marketing for Thailand, and CLM Market.
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Nestlé Thailand : Operation Platform

Sampling E-Service
Transform Business Sale-Driven with 
Sampling Application Platform for 
Real-Time Business Monitoring
• Requitement Initiative with Clients
• Operation Transformation with Agencies
• On-Ground User Experience Design
• Online User Interface Design (Staff & Admin)
• Application Development
• Dashboard Design & Development
• Real-Time Performance Monitoring
• Big-Data of Business Revenue Generation

3Y+

23M
Total Consumers

Cup-Served

CONVERSION RATE: Increase 30% in 2-Year

© 2020 Innovation of Experience Co., Ltd. All rights reserved. 
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CURRENT SITUATION

DATA COLLECTION PROCESS
There are 4-5 suppliers collected data from sampling booth in 

different format. We had received many files and various kinds of 
records, which took a week for gathering data. 

STOCK MANAGEMENT PROCESS (RECONCILE)
The accuracy of stack tracking were manual procedure and there 

were sometimes human error on this process.

SAMPLING PERORMANCE DASHBOARD
It took few weeks or months for gathering data, cleansing data, and 

importing data into the dashboard system. It was too late for 
marketing team to analyze and improve performance and for 
activation team to monitor and improve staff performance.

25Y with 50,000 Booths Sampling Activation with 
Paper and Manual Reporting
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3-Year Achievement:

7,000 B2B Agents
70% Agent Active Rate

ดรูายงานรา้น
ข้อความแจ้งเตือน

เพิม่คู่ค้า
คียบ์ลิขายออก

โปรโมชัน่ ภารกิจพเิศษ และของรางวลั

Goal: Supply Chain Visibility
Challenge: ปรบัพฤติกรรมของลกูค้า B2B
(ยีป๊ั่ว-ซาป๊ัว) จากการใชใ้บแปะจัว๊ ใหม้าใช้ Digital
Platfform และใหข้อ้มูลการ ซื้อ-ขาย ผ่านระบบ 
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Over KPI

52K
New Member

50฿
CPA

👧 96%
Has Kids

+30%
AOV

[Y2023] Acquire New Member
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CP Brand Member
Customer Engagement Platform with Customer Data Platform (CDP)
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Goal: Event Branding
โปรโมทงานสงกรานต์ EDM Festival ภายใต้ 
SIAM Culture ใหค้นไทยและต่างชาติมารว่ม
งาน

Challenge: ภายใต้ วฒันธรรมไทย + ธมี Futuristic + 
EDM Culture + High Energy Entertainment ท่ีมี
ความแตกต่างอยา่งสดุขัว้ ต้องทําใหผ้สมผสานกันอยา่งลง
ตัว ภาพลักษณ์ และต้องมยีอดขายท่ีทํากําไรได้

Target: Revenue (Profits Sharing)
Strategy: Inter-Thai Experiential Marketing
[Local] สรา้งกระแสในกลุ่ม EDM + เพิม่ฐานลกูค้า Mass มาก
ข้ึน
[Global] ใหภ้าพเล่าเรื่อง ผ่าน Story ท่ีสะท้อนความเป็นคน 
SIAM

Tactic: 
[Local] EDM Blogger & New-Gen KOL = VIP
[Global] Exclusive Experience = VVIP

44,000
Attendees

40฿
CPA

25%
Foreigners

62.7
ROAS



Exclusive Integrated Solutions

SOLVE YOUR BUSINESS PAIN-POINTS 

with

BOOST YOUR GOAL ACHIEVEMENT 

by
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OUR BUSINESS APPROACH

DATA-DRIVEN BUSINESS GROWTH
end-to-end customer experience through creative strategy delivering measurable results with partnership mindset

DATA-DRIVEN OPPORTUNITIES
Insights-Based Strategy: Market Demands, Consumer Insights, Customer Personas

INSIGHTFUL COMMUNICATION
Marketing: B2C, B2B | Online, Offline | Content, Graphic, Video, KOL

REVENUE GENERATION
Sale: Lead Generation, Member Acquisition, Sale Conversion, Loyalty Campaign

OPERATION INNOVATION
Operation: Agent Management, Sampling Management, Ads Dashboard

MarTech Agency
We offers MarTech

Integrated Solutions 
with innovative consulting.
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EMPOWER YOUR BUSINESS WITH OUR STRENGTHS

CAPABILITIES DELIVERABLES
Strategy & Execution
• Always come with Insights-Based Strategy (Outside-In).
• Empathy clients with Practical-Execution Plan (Inside-Out).

Hybrid Experiences
• We are MarComm who UTILIZE MarTech.
• We are MarTech who MAXIMIZE MarComm.
• We initiate the Data-Driven Business Solution.
• We are ENTREPRENEURS working with Business Mindset.

MarComm
• Content & Campaign: Think with Consumer-Insights & Drive to Commercial

• Performance Marketing: Always-Optimize on Omni-Channel with Cost-Efficiency
• Influencer Marketing: Selective KOLs with In-Trend Data Tracking
• O2O Activation: Plan the Practical Event to O2O Synergization

Growth Mindset Teamwork
• We are able to work with client as consultant role.
• We share the possible execution that align with client brief.
• We have a good team-player with integrated agencies.

MarTech
• Solid Project Plan with Into-Market Roadmap

• Design the Interface best-fit with User Experience
• Flexibility to utilize the Ready-Made Platform

• Capability to develop by Custom-Made Platform

Data Automation
• Empathy Business Expectation & Turn High-Value Data Intelligence

• Implement Data Modeling for Prediction Model
• Integrated Multi-Source of Data to Centralized the Business Performance
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OUR WORKING PROCESS

1st Meeting
Introduction

iEx Presents Credential; 
Company Profile, Service,

and Reference Works.

1

Client Brief

Give Objectives
& Requirements

(Timeline, Budget)

2

iEx: Strategy

iEx Presents Concept, 
Direction, Execution, 

Roadmap, and Budget.

3

Client Feedback

Give the Comments Based-
on Strategic Direction, 
Execution, and Budget.

4

iEx: Execution Plan
& Client Approval

iEx Presents Revised Plan.
Client Feedback/Approve.

iEx Issues Quotation.

5

Same Day of Meeting
Or 1 Week Later

2-3 Weeks 
for Proposal Preparation

1-2 Weeks 
for Feedback Gathering

1-2 Weeks 
for Proposal Revision
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ORATHAI
KOONKUNTOD

AOM

+66 87 004 7784
orathai@iex.co.th

MarTech
Strategy & Consultant

Almost 15 years of well-rounded marketing 
experience, with 20 years of technology 

experience, with proven successfully digital 
training for specific audience.

EDUCATION
Bachelor’s Degree of Computer Engineering, 

King Mongkut's University of Technology 
Thonburi (KMUTT)

EXPERIENCE SUMMARY
Trainer & Speaker: Data Analytics & Data Marketing
• Trainer for Nestle Thailand about Social Listening & Digital Marketing to Marketing Team
• Workshop for King Power Mahanakhon and Thai Airways about Data-Driven Organization
• Speaker for Minor Food Group about Website (Analytics & SEO) for Management Team
• Speaker for สมาคมประกันวินาศภัยแหงประเทศไทย about Social Listening over 80 Brands
• Trainer for CJWORX & SporeBKK about Digital Marketing and Website Technology
• Trainer for STARMARK Group about Digital Marketing for Corporate and Sale Team

MarTech Consultant: Commercial Corporate/Brand
• MarTech Consultant for Nestle Thailand, King Power Mahanakhon, Gother Platform (K-Investor)
• PR and Sale Conversion for ONE Asia Ventures – Music Entertainment (EDM Festival) Business

Communication Consultant: Non-Governmental Organization (NGO)
• SWITCH-Asia – Asia’s Largest EU-funded Programme (41 Countries) – Communication Expert 
• ASEAN Circular Economy Stakeholder Platform – Knowledge Management Expert (10 Countries)
• Change Wildlife Consumers Platform – by USAID, TRAFFIC, GIZ, WWF, Th World Bank
• The Nature Conservancy (TNC) – Global Environmental Organization (79 Countries)

Awarded Experiences (Digital Campaign with CJWORX):
• World – Midas Awards 2017 (2 Golds, 5 Slivers): Platform "Big Daddy Form (Krungsri Market)" World’s Best 

Financial Advertising
• Thailand – Adman Awards 2015 (Bronze): Platform "The World of Virgin Active"
• World – Spikes Asia 2014 (Entry): Platform "Blood of Hope (AIS CSR)”
• Thailand – MK & Yayoi - Restaurant Tablet UX Creation, Nationwide Launch since 2012 until now
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ORATHAI
KOONKUNTOD

AOM

+66 87 004 7784
orathai@iex.co.th

MarTech
Strategy & Consultant

Almost 15 years of well-rounded marketing 
experience, with 20 years of technology 

experience, with proven successfully digital 
training for specific audience.

EDUCATION
Bachelor’s Degree of Computer Engineering, 

King Mongkut's University of Technology 
Thonburi (KMUTT)

CPPC x Cloud11 x Brite x EVCO, 2024
Branding & Marketing for Team Leaders

King Power Mahanakhon, 2023
MarTech & Data-Driven Business for Team Leaders

TRAINING EXPERIENCE

Thai Airways, 2023
Data-Driven Organization for Management Team

Nestle Thailand, 2020-2023
Social Listening for Marketing and Corporate Team
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Trainer & Speaker (Data Marketing):
• King Power Mahanakhon: MarTech & Data-Driven Business for Team Leader
• Thai Airways: Data-Driven Organization for Management Team
• Nestle Thailand: Social Listening for Marketing and Corporate Team
• MINOR Food Group: Website (Analytics & SEO) for Management Team
• General Insurance Association: Social Listening (80 Brands)
Awards (Digital Marketing Experience with CJWORX):
• World – Midas Awards 2017 (2 Golds, 5 Slivers): Platform "Big Daddy Form (Krungsri Market)" World’s Best 

Financial Advertising
• Thailand – Adman Awards 2015 (Bronze): Platform "The World of Virgin Active"
• World – Spikes Asia 2014 (Entry): Platform "Blood of Hope (AIS CSR)”
• MK & Yayoi - Restaurant Tablet UX Creation, Nationwide Launch 2012

Work Experience:
• Apr 2019 – Present: Innovation of Experience Co., Ltd. (iEx)

CEO & Founder (Specialist of MarTech Consultant) 
• May 2017 – Mar 2019: So Talk Co., Ltd.

Managing Director & Co-Founder
• Mar 2016 – Apr 2017: Internet Based Business Group Co., Ltd. (Zanroo)

Head of Marketing & Director of Product Strategy
• Dev 2012 – Feb 2016: CJ/WORX Co., Ltd.

Digital Consultant, Information Architect
• Feb 2012 – Aug 2012: QI Services (Thailand) Co., Ltd.

Business Analyst
• Mar 2011 – Jan 2012: Wunderman Thailand (WPP Group)

Project Manager & Digital Producer 
• Feb 2010 – Feb 2011: Osite Network Co., Ltd. (Germany Company)

Software Developer

Orathai Koonkuntod
CEO & Founder, iEx Agency

15y

TEAM LEADERS

Technical Consultant – Data Platform:
• M-150 Family, Osotspa B2B Loyalty Program For Supply-chain Industry
• Nestle Sampling E-Dashboard Application, Sampling Application and Data Platform For 

Nestle Activation Team
• CP CDP, Customer Data Platform for CP Digital Brand Member

Experience in Tech Business:
• OTOZ – Global peer-to-peer car sharing SaaS for B2B.
• Drivemate – peer-to-peer car sharing platform
• DOOQ – Talent, Artist, influencer booking platform
• ReDEX – HRD Technology
• 500 startup portfolio, Secured US$2.2 million in Series A round
• Seed round investment from True Incube accelerator for 

top 5 final team in the program

Work Experience:
• 2020 – Present: Innovation of Experience Co., Ltd.

Chief Technology Officer (CTO)
• 2017 – 2020: Drivemate Co., Ltd. (peer-to-peer car rental and car sharing platform)

Chief Technology Officer (CTO)
• 2012 – 2013: Lum Digital Co., Ltd

Team Lead Developer
• 2012 – 2014: QI Services (Thailand) Co., Ltd.

Open Source Developer

Sikharin Cholpratin
CTO & Co-Founder, iEx Agency

13y

Nationality: Thai
Language: Thai, English
Education: 2006 – 2009 Bachelor’s Degree in Computer 
Engineering (International Program) at King Mongkut's 
University of Technology Thonburi, Bangkok, Thailand

Nationality: Thai
Language: Thai, English
Education: 2008 – 2011 Bachelor’s Bachelor’s Degree 
in Computer Engineering at King Mongkut's University 
of Technology Thonburi, Bangkok, Thailand
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Orathai Koonkuntod (Aomelette)
M  087-0047784  | E  orathai@iex.co.th

thank you

INNOVATION OF EXPERIENCE
AN AWESOME EXPERIENCE IS A 
WORTHWHILE TREASURE.


