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Healthier Choices, Better Lives.



BB MARKET SHIFT

Low-Sodium
is becoming part of

mainstream healthy
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Consistent
Growth

Social conversations
continue to grow
across all platforms

Positive Sentiment
Leads the Trend
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Health & Lifestyle
Take Center Stage
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Healthy Lifestyle Clean Food
Weight Control High Protein
Low Sugar Fitness Keto
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Why It Matters
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CONSUMER TENSION

Consumers want healthier choices,

but still expect great taste
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Healthier Living
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Disease Prevention
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Good for Lifestyle
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KEY Health drives trial,
INSIGHT taste drives repeat purchase.
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Taste Concern
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a WINNING FORMULA

The winning formula for Low-Sodium
is Health + Taste + Convenience
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n COMMUNICATION STRATEGY COMMUNICATION PRINCIPLES
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CHANNEL STRATEGY FRAMEWORK

TikTok ﬁ Facebook ° YouTube @ 7-Eleven E Online,/ Traditional Media
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@ BRAND ACTION PLAN

How Brands Can Win
the Low-Sodium Opportunity

asomstaulavaviusud Low-Sodium agogodiu

P S

doenagnsnaaulongusInAtunNG

PRODUCT
asvuIKauldy Gdagunmwni

PRICING
sIMRAUAT a:eausuld

2.

|

sawdua:dodusia
doolliacav

woungasiRaalsidou

DDNUUUUSSATEUA
fdoansus:lustisaou

ﬂ TavliaaA LS8
@ 1dasuAuAMmolnsuIms

wWu High Protein, r

No MSG, Low Sugar uudINIVMSAVSIA
@ s1Mgonndumund

10-15% (Bufieousula

doarsarumitidaou
Juuanaado (Trial Size) Aurrudonlasu

wisaaawideotumsaao

6!

aswanwAuArulUsiudu
uwne K¥dDUWNASaUASD

&
%
3

OUR GOAL

Ouuusud Low-Sodium AUSInA 099

10UNUSUG Low-Sodium figuSTn $343

“l@onNv1g UUuld uadouvn

ws1:s08 ddogumw ua:ndvlanndu ‘W“m(:_"_";a"ﬁa
nal

© 2026 Innovation of Experience Co., Ltd. All rights reserved.

i1=X

KEY SUCCESS FACTORS

=

Easy Access
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Health Credibility
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Clear Communication
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Delicious First Consumer Connection
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Modern Trade / Supermarket
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