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@ What consumers really want: Delicious + Healthy + Convenient

Q. What you'll discover
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Top conversation drivers

@ Strategic opportunities ta: recommendation AuusuduhlUlscold

Looking for clean,
protein-rich options.
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Market Snapshot &
Key Consumer Truth
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THE CONVERSATION IS REAL & GROWING
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TASTE MATTERS | HEALTH FIRST
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KEY CONSUMER TRUTH
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LIFE NEEDS CONVENIENCE
AdWE:QdNADUDSUAMTR

ua:idondonddasiome misfiugumwiiabusvludsaus:9nsu

Source: Thailand Social Listening Data Period: Feb — Sep'25
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What Drives & Blocks Adoption
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Strategic Opportunity & Recommendation *
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Enjoy the taste, feel the good
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How to choose
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Make healthy eating simple

3 Easy menu ideas
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Clean food, never boring « Todowytkug TWdwo

Value proof
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Good for you, great for your taste
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